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MyValues puts accurate valuation at your fingertips

You asked, we answered. In response to client  
requests for better explanations of how to  
report business and property values, FM Global 

has launched a new tool—MyValues—that offers  
online resources to help clients understand, calculate and  
report accurate values.

Accessed through MyRisk, FM Global’s private and  
secure client Web site, MyValues includes material  
designed to broaden your knowledge of values deter- 
mination and, in turn, make it easier than ever for you  
to determine accurate values.

“The importance of accurate values can’t be overempha-
sized,” said Eric Jones, assistant vice president, MyValues 
project team leader. “Accurate values allow us to provide 
clients with the best estimates of a potential loss. Improv-

ing the accuracy and understanding of values also allows 
us to better assist clients in improving risk, retaining 
potential loss and purchasing insurance coverage. We’re 
excited about this tool because it puts needed information 
directly into the hands of our clients.”

On the Money

““No more insurance terminology— 
our clients said they wanted  
accounting and business terms,  
and that’s what we’ve provided.
Eric Jones, assistant vice president, 
My Values project team leader
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Built by clients for clients
According to Sherrie Lemire, manager, market and prod-
uct development, months of market research was conduct-
ed before MyValues was developed. “It may sound cliché, 
but MyValues really was built by clients for clients,” she 
said. “It was, after all, our clients who first expressed a 
desire to have this information. The tool was piloted last 
year, with approximately 40 willing client participants, 
which generated valuable feedback.”

Central to the tool’s design was a new and different  
approach to communicating and calculating business  
and property values. “The MyValues material is easy for 
clients to work with because it includes familiar account-
ing terms and is formatted to be consistent with documents 
our clients work with on a daily basis,” Jones reported. 
“No more insurance terminology—our clients said they 
wanted accounting and business terms, and that’s what 
we’ve provided.”

Making MyValues accessible through MyRisk was an  
obvious decision. “MyRisk is our single e-commerce  
platform for communication with clients,” said Lemire. 
“It’s available to them 24 hours a day, seven days a  
week. So there’s a tremendous amount of valuable risk  
management information that our clients can access at 
their convenience. 

“We’re breaking new ground with MyValues,” Lemire  
continued, “which is exciting for us and, we believe,  
for our clients, too.”

Of course, launching MyValues is just the first step  
toward helping clients report accurate values. Said Jones, 
“Enhancements and improvements will be ongoing.” [r]

MyRisk, home to the new MyValues 
tool, is FM Global’s private and secure 
client Web site. It provides clients 
with essential risk management  
information and decision-making 
tools. This online resource offers  
a flexible, big-picture view of a  
client’s overall risk quality, and 
provides the details needed to set 
priorities and make the right risk  
management decisions. Other  
benefits of MyRisk include: 

n  Secure, online access to loca-
tion-specific data, 24 hours a  
day, seven days a week

n Individually customized levels  
 of access
n  The ability to create reports 

based on location-specific data 
and to respond to risk improve-
ment recommendations online

n  Faster, more efficient delivery  
of the FM Global Risk Report®

n  Global warnings of developing 
severe-weather-related events

n  Electronic access to a variety  
of property loss prevention 
resources 

For more information on MyRisk, or,  
if you are an FM Global client and 
have not yet signed up for an account,  
visit www.fmglobal.com/myrisk.

To sign up for My Values today, or to learn more, 
visit www.fmglobal.com/myrisk.
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MyRisk, Your Time
New online resource delivers risk management information to you 24–7
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Check out FM Global’s online training (available to clients only). It’s fast, and it’s accessible 24 hours 
a day, seven days a week. Visit http://training.fmglobal.com.
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